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We’re relentless problem 
solvers, unafraid to 

challenge assumptions by 
being creative and forward-

thinking. 

We’re genuine, we’re 
transparent, and we lead 

with integrity.

We’re responsible, we do 
things right, and we exceed 
what’s expected.

We’re committed to 
excellence in everything we 
do, and we thrive on 
meaningful work. 

The SAS Values
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Analytics

The discovery, interpretation, and 
communication of meaningful 

patterns in data.
Source: Wikipedia
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New Data Types
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New Methodologies
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Use data, analytics and insights 
on prospects and customers to 
create relevant, individualized 

experiences in real time. 

Engage customers with confidence.
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